
2019 ATHLETE / INFLUENCERS



SOCIAL MEDIA REMINDER
The official Instagram for you to tag is @duotone.kiteboarding but 
please also tag your countries agency or distribution. Don’t forget 
to tag on the photo and in the text!   Additionally we would like you 
to use the following hashtags on all of your posts please;

@DUOTONE.KITEBOARDING 
#TRUEKITEBOARDING 
#DUOTONEKITEBOARDING 
#SETTINGTHETONE 
#DUOTONESPORTS 



DUOTONE    MAKULOX
We’ve been in the trenches, in the air and exploring every puddle of water on this blue planet, day in and day out.  We were then the first kites were 
seen riding downwind from Ho’okipa to Kanaha.  We got dragged over the rocks and came back frothing for more!  We experimented with two, four 
and five line kites and developed countless shapes and cutting edge safety bars!  Whatever comes to you mind regarding kitesurfing evolution in 
the past 20 years… we most likely took part in it!  Now we are heading into a #NEWERA of marketing with a massive barrage on social media!  New 
video series concepts, new marketing strategies (plus all the rest) and new influencer tools that will definitely help us to continue 
#SETTINGTHETONE in the kiteboarding world! 

Duotone has teamed up with Makulo (software program) to offer our riders the most streamlined athlete portfolio for further sponsorship 
acquisition and the ability to have all your content in one spot in an interactive format.  While at the same time giving the marketing team access to 
all your best content at the click of a button and the ability to track, evaluate and plan projects with the whole team in real time!   Basically at the 
end of the day it’s going to give you an online CV / Portfolio / Athlete PDF that will show all your Travel Plans, Social Media, Comp Results, Magazine 
Content and much more. 

It takes a bit of time (about 20 mins) to setup register and set your profile or if you already have a profile just a few minutes to apply to the 
campaign.  On the campaign Landing Page We have some simple Guided Tutorials ready for you.  We’ll start with small steps but once you get a 
handle on it, this software will make this process easier and more efficient for everyone and will turn us into a marketing powerhouse! 



WHAT THE NEXT STEPS?
1. REGISTER (Guided Tour #1) 
2. MAKE A PROFILE (Guided Tour #1) 
3. ADD ACTIVITIES AND SPONSORS (Guided Tour #2) 
4. APPLY FOR CAMPAIGN (Guided Tour #2) 



The best influencers are typically thinking in themes and stories.  Good single posts are great but 
try to think of them as pieces to a bigger picture which is the story your trying to tell.  Further down 

the line we’ll get into creating inspiring stories based around a theme but for now have a look 
through some of these single post inspirations for product integrated shots.

POSTING INSPIRATIONS 

TRAVEL 
COMMUNICATION 

COMPETE 
INNOVATION 
LIFESTYLE 

STOKE 



TRAVEL
Pack, fly, unpack, repack, fly, repeat. It may not be for everybody but you’ve mastered the art of packing 
and living out of your boardbag. In the end you know it’s always worth it when you arrive at the 
destination!   So lets show the people your favourites spots and give them a look at the best of the best!



COMMUNICATION
Spending so much time on the road is never easy. So when you do have a chance to spend some time with your 
best friends and loved ones it’s a special moment.  On the other hand you end up meeting so many rad people 
on the road, at demos and events.  This is an ode to all good humans and sharing special moments with them!



COMPETE
Your competing against the best in the world and trying to push yourself to the top spot!  How do you train, how do you 
stay fit and what else do you do to stay sane?  The “On The Fly” lifestyle isn’t easy but eating healthy and staying fit is 
essential... what’s your secrets to keeping on top of this while jet setting around the globe?  



INNOVATION
Not a single day goes by without spending time on the water or at least thinking about it.  How to push your riding 
and the products you use is always on you mind.  We call ourselves fortunate to call this our job and from the early 
days until now we are a pushing for TRUE progression and there is no end in sight. We don’t follow trends… we set 
them!



LIFESTYLE
“You are traveling the world, flying yourself and seeing all of the most epic spots on the planet... Most 
people would give a lot to see all the locations you do, so give them a glimpse into your bubble!” 



STOKE
“This blue spec in our solar system called Earth is full of adventures and experiences.  So 
many spots to explore and people to meet, how couldn’t you be stoked?  Spread it around… it’s 
contagious!”



OBVIOUS PLACEMENT  

Their are basically two different types of product placement. Obvious Placement where the product is the main 
focus of the content and Discreet Placement where the product is visible in the photo but is not the main subject.  
Or where the product is not shown at all but the text insinuates that the product was used. Obvious Placement is 
pretty simple. For example placing the product straight in front of the lens.  These shots are great for product 
releases or new kit that you’re really stoked on!   See the photos below for an example. You can just make a photo 
while walking to the spot or setting up on the beach and include some text about how the product being an 
essential when it comes to your riding.  Pretty standard but useful content! 



DISCREET PLACEMENT  

You are still trying to place the product in as many of your photos as possible. Discreet Placement is preferred over 
Obvious Placement and especially when the product is still included. For example having the Duotone product at the 
the spot but you are doing something else rather than just placing the product, it’s visually there but not the main 
focus of your photo. In the first example below Stefan hanging out on the wall, looking in his bag for something is the 
main focus and the bag is secondary.  In the next example, the dog Airton is petting and that interaction would be the 
main focus and the Duotone product he is holding is visually there but not the main focus.  You get the point… try to 
include your products into your feed but in a less in your face sort of way and more in a way where they are a part of  
you and enhance your experience in life!



THANKS FOR YOUR TIME!


